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P   ortable Plants is the place to turn for the latest developments and 
insights on portable processing. Whether your interest centers on 
crushing rock or recycling asphalt and concrete, we’ve lined up several 

exciting opportunities for you and Portable Plants readers in 2019. Here's a 
look at some of the things you can expect from the magazine:

Each issue of Portable Plants will focus on key portable processing equip-
ment. March, for example, is dedicated to the latest in conveying and material 
handling equipment. We’ll also offer an equipment-specific preview of AGG1 
Aggregates Academy & Expo that issue, showcasing the latest plants and 
related machinery in an edition that will be available at the Indianapolis trade 
show. Crushing equipment is the focus of Portable Plants' June edition, and 
we’ll explore wash plants and attachments that work in tandem with portable 
plants in September. In addition, our September issue is vital to our readers 
because it features the annual Buyers’ Guide, which features listings of equip-
ment and service providers.

Screening plants will be covered in Portable Plants' year-end issue in De-
cember, and we’ll offer a State of the Industry Report that month looking back 
on 2019 and ahead to 2020 and beyond.

Of course, we’ll keep tabs on the latest developments in all things portable 
plants with coverage throughout the year. 

We are also excited to announce that Portable Plants will be getting a rede-
sign and taking on a fresh new look in 2019. Keep up with all of the details by 
visiting www.portableplants.com. You’ll also find us on Facebook  
(www.facebook.com/portableplants) and Twitter (www.twitter.com/ 
portableplants), where readers can access the magazine 24/7 and find the 
latest news and information related to portable plants.

We're looking forward to working with you in 2019.

Kevin Yanik
Editor-in-chief
kyanik@northcoastmedia.net

Rob Fulop
Publisher
rfulop@northcoastmedia.net

CIRCULATION IN KEY 
MARKETS FOR 2019 
Portable Plants' audience includes more of your prospects and customers. Portable plant 
manufacturers can now reach more aggregate producers, more concrete/ready-mix 
contractors and more asphalt contractors/recyclers! This emphasis gives your message a 
greater reach, one that will be seen by more companies that are in search of the industry¹s 
latest equipment and technology offerings.

Business &  
Industry

Circulation 
Copies

Percent

Concrete Producer/Contractor 3,159 18.6%

Asphalt Producer/Contractor 3,163 18.6%

Heavy Construction (Highway/Bridges) 1,590 8.4%

Site Clean-up 175 1.0%

Wrecking/Demolition/Excavation 3,555 20.9%

Construction & Demolition Recycler 491 2.9%

Land Clearing Leveling 621 3.70%

Aggregate Producer/Contractor 3,071 18.1%

Road Building Contractor 879 5.2%

Equipment Dealers/Distributor 283 1.7%

Other 13 0.01%

Total Circulation 17,000 100%

Source: Publisher's own data

Cover photo courtesy of Terex Washing Systems
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MARCH
EQUIPMENT & TECHNOLOGY FOCUS: 
Conveying & Material Handling

Market Spotlight: Aggregate

Event Focus: AGG1 Aggregates 
Academy & Expo

Also covering: Bearings, breakers, 
buckets, conveyors, drives, excavators, 
grapples, lubricants, magnets, 
maintenance equipment, material 
handlers, motors, oils, portable plants, 
pulverizers, pumps, skid steers, trailers, 
trucks, wheel loaders and other personal-
use equipment for the workplace

ADVERTISER EXTRA:  
Bonus Distribution

NSSGA Annual Convention 
Feb. 10-13, Indianapolis

AGG1 Academy & Expo 
Feb. 12-14, Indianapolis

C&D World Exhibition & Conference 
March 9-12, Brooklyn, New York

ISRI Convention & Exposition 
April 6-11, Los Angeles

Bauma 2019, April 8-14, Munich, Germany

Waste Expo, May 6-9, Las Vegas

Editorial Due: 11/30 
Ad Close: 12/21  
Materials Due: 1/7

JUNE
EQUIPMENT & TECHNOLOGY FOCUS: 
Crushing

Market Spotlight: Recycled asphalt

Also Covering: Bearings, breakers, 
buckets, conveyors, drives, excavators, 
grapples, lubricants, magnets, 
maintenance equipment, material 
handlers, motors, oils, portable plants, 
pulverizers, pumps, skid steers, trailers, 
trucks, wheel loaders and other 
personal-use equipment for the 
workplace

Editorial Due: 4/26 
Ad Close: 5/10  
Materials Due: 5/17

SEPTEMBER
2019 BUYERS' GUIDE: Our annual 
equipment supplier listings, with 
breakdowns alphabetically and by 
equipment category

Equipment & Technology Focus: 
Washing; attachments, including 
breakers, buckets, grapples, pulverizers 
and more

Market Spotlight: Recycled concrete

Also covering: Bearings, conveyors, 
drives, excavators, lubricants, magnets, 
maintenance equipment, material 
handlers, motors, oils, portable plants, 
pumps, skid steers, trailers, trucks, wheel 
loaders and other personal-use 
equipment for the workplace

Editorial Due: 7/1 
Ad Close: 7/17  
Materials Due: 7/22

DECEMBER
STATE OF THE INDUSTRY REPORT: 
Analysis of the aggregate, recycled 
concrete and recycled asphalt markets, 
with a forecast for 2020 and beyond

Equipment & Technology Focus: 
Screening

Also covering: Bearings, breakers, 
buckets, conveyors, drives, excavators, 
grapples, lubricants, magnets, 
maintenance equipment, material 
handlers, motors, oils, portable plants, 
pulverizers, pumps, skid steers, trailers, 
trucks, wheel loaders and other 
personal-use equipment for the 
workplace

Editorial Due: 10/8 
Ad Close: 10/21  
Materials Due: 10/28

2019 EDITORIAL CALENDAR

Value-Added Program 
Half-page and larger display advertisers in Portable Plants magazine will have their equipment and services featured in the 
Portable Plants Equipment Spotlight enewsletter free of charge. Product spotlights are also available for purchase.
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Place this Ad In this Issue …And get this FREE!

EQUIPMENT SPOTLIGHT 
Half-page and larger ads in any issue of Portable Plants will have their selected equipment/service  
featured in our quarterly Equipment Spotlight enewsletter completely free of charge. 

1/2-Page Ad  
(or larger)

Any Issue

BONUS DISTRIBUTION 
All advertisers get additional exposure from bonus distribution of the March Portable Plants issue at the NSSGA Annual  
Convention, AGG1 Aggregates Academy & Expo 2019, ISRI Convention & Exhibition and Waste Expo 2019.

Any Ad March • �NSSGA Annual  
Convention

• �AGG1 Aggregates  
Academy & Expo

• Waste Expo

• �ISRI Convention &  
Exposition

PORTABLE PLANTS LEAD PROGRAM 
The Portable Plants Lead Program is a free lead-generation program for qualifying Portable Plants advertisers. We’ll 
present quality, newly-discovered sales leads from demolition contractors, aggregate producers, asphalt and concrete 
contractors and others who intend to purchase or specify your product or service category. Each sales lead comes with 
the buyer’s name, title, company, address and phone number – along with detailed buyer demographics

1/2-Page Ad  
(or larger)

June 

BUYERS’ GUIDE BONUS ADS 
Full-page advertisements in Portable Plants’ September Buyers’ Guide issue earn a bonus 1/3-page ad placement in the 
directory section. Plus one free bold listing in directory section.

Full-Page Ad  
(or larger)

September

ADDED VALUE FROM PORTABLE PLANTS

PITANDQUARRY.COM September 2017  

|
  PIT&QUARRY    201

See our ad on page ##

6232

 Terex MPS 1/3 Equip

  Marco Conveyors-Continental Mfg  Co. . .  800-777-5852 
 www.marcosolutions.net  

  McCloskey International Ltd. . . . . . . . .  877-876-6635 
 www.mccloskeyinternational.com  

  Midwest Intl. Standard Products . . . . . . . .  231-547-4000 
 www.midwestmagic.com  

  Mormak Equipment Ltd.   . . . . . . . . . . . . . . . .  250-542-7350 
 www.mormak.com  

  Murrysville Machinery Co. . . . . . . . . . . . . . .  800-MMC-1626 
 www.murrysvillemachinery.com  

  Superior Industries Inc.   . . . . . . . . . . . . . 800-321-1558 
 www.superior-ind.com  

  Thor Global Enterprises Ltd.   . . . . . . . . . . . .  888-801-8467 
 www.thorglobal.ca  

 CONVEYORS, Telescoping 

  Demar Services Inc.   . . . . . . . . . . . . . . . . . . . .  713-963-0930 
 www.demar-ltd.com  

  Kolman - A Div. of The Conveyor Co. . . . . .  712-754-4661 
 www.kolman.com  

  Masaba . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  877-MASABA-0 
 www.masabainc.com  

  McCloskey International Ltd. . . . . . . . .  877-876-6635 
 www.mccloskeyinternational.com  

  Murrysville Machinery Co. . . . . . . . . . . . . . .  800-MMC-1626 
 www.murrysvillemachinery.com  

  Superior Industries Inc.   . . . . . . . . . . . . . 800-321-1558 
 www.superior-ind.com  

  Thor Global Enterprises Ltd.   . . . . . . . . . . . .  888-801-8467 
 www.thorglobal.ca  

 CONVEYORS, Valves 

  ASCO Valve Inc. . . . . . . . . . . . . . . . . . . . . . . . . . 800-972-ASCO 
 www.ascovalve.com  

  Coperion Corporation . . . . . . . . . . . . . . . . . . .  856-569-0500 
 www.coperion.com  

  Everlasting Valve Co. . . . . . . . . . . . . . . . . . . . .  908-769-0700 
 www.everlastingvalveusa.com  

  Murrysville Machinery Co. . . . . . . . . . . . . . .  800-MMC-1626 
 www.murrysvillemachinery.com  

  Pebco   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  800-707-3226 
 www.pebco.com  

  S&K Automation . . . . . . . . . . . . . . . . . . . . . . . .  888-813-6331 
 www.sk-automation.com  

  Smoot Co.   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  800-748-7000 
 www.magnumsystems.com  

  Vortex Valves North America . . . . . . . . . . . .  888-829-7821 
 www.vortexvalves.com  

 CONVEYORS, Vibratory 

  Aggregate Machinery Inc. . . . . . . . . . . . . . . .  503-390-6284 
 www.thunderbird2.com  

  Applied Conveyor Technology Inc.   .  888-480-0680 
 www.groupact.com  

  Carman Industries Inc. . . . . . . . . . . . . . . . . . .  800-456-7650 
 www.carmanindustries.com  

  Carrier Vibrating Equipment Inc. . . . . . . . .  502-969-3171 
 www.carriervibrating.com  

  Cleveland Vibrator Co.   . . . . . . . . . . . . . . . . . .  800-221-3298 
 www.clevelandvibrator.com  

  Didion International Inc.   . . . . . . . . . . . . . . . .  636-278-8700 
 www.didion.com  

  Dynamic Air Inc.   . . . . . . . . . . . . . . . . . . . . . . . .  651-484-2900 
 www.dynamicair.com  

  Eriez . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  888-300-3743 
 www.eriez.com  

  General Kinematics Corporation . . . . . . . .  800-338-2240 
 www.generalkinematics.com  

  Houston Vibrator Ltd.   . . . . . . . . . . . . . . . . . . . 800-320-4044 
 www.houstonvibrator.com  

  Italvibras USA . . . . . . . . . . . . . . . . . . . . . . . . . . .  815-872-1350 
 www.italvibrasusa.com  

  JVI Vibratory Equipment . . . . . . . . . . . . . . . .  832-467-3720 
 www.jvivibratoryequipment.com  

  Kinergy Corp.   . . . . . . . . . . . . . . . . . . . . . . . . . . .  502-366-5685 
 www.kinergy.com  

  Metalfab Material Handling Systems LLC   . . . . . . . . . . . . . . .
 800-764-2999 
 www.metalfabMHS.com  

  Mollers North America Inc. . . . . . . . . . . . . . .  616-942-6504 
 www.mollersna.com  

  Murrysville Machinery Co. . . . . . . . . . . . . . .  800-MMC-1626 
 www.murrysvillemachinery.com  

  Superior Industries Inc.   . . . . . . . . . . . . . 800-321-1558 
 www.superior-ind.com  

  United Conveyor Corp.  . . . . . . . . . . . . . . . . . .  847-473-5900 
 www.unitedconveyor.com  

  Vibco Vibrators   . . . . . . . . . . . . . . . . . . . . . . . . . 800-633-0032 
 www.vibco.com  

  Webster Industries Inc.   . . . . . . . . . . . . . . . . .  800-243-9327 
 www.websterchain.com  

 DEICING 

  Thermo-Tech Inc. . . . . . . . . . . . . . . . . . . . . . . .  877-693-7693 
 www.BeltHeater.com  

 FEEDERS 

  Applied Conveyor Technology Inc.   .  888-480-0680 
 www.groupact.com  

  ASGCO   . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  800-344-4000 
 www.asgco.com  

  Asphalt Drum Mixers Inc.   . . . . . . . . . . . . . . .  260-637-5729 
 www.admasphaltplants.com  

  Coperion Corporation . . . . . . . . . . . . . . . . . . .  856-569-0500 
 www.coperion.com  

  Crisp Industries Inc. . . . . . . . . . . . . . . . . . 800-315-0871 
 www.crispindustries.com  

  Dynamic Air Inc.   . . . . . . . . . . . . . . . . . . . . . . . .  651-484-2900 
 www.dynamicair.com  

  Edge Innovate   . . . . . . . . . . . . . . . . . . . . . . . . . .  404-812-4628 
 www.edgeinnovate.com  

  Eriez . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  888-300-3743 
 www.eriez.com  

  IronPlanet   . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  888-433-5426 
 www.IronPlanet.com  

  Kinergy Corp.   . . . . . . . . . . . . . . . . . . . . . . . . . . .  502-366-5685 
 www.kinergy.com  

  KPI-JCI and Astec Mobile Screens   . . 800-542-9311 
 www.kpijci.com  

  McLanahan Corporation . . . . . . . . . . . . . 814-695-9807 
 www.mclanahan.com  

  Metalfab Material Handling Systems LLC   . . . . . . . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  800-764-2999 
 www.metalfabMHS.com  

  Rock Systems Inc. . . . . . . . . . . . . . . . . . . . . . .  916-921-9000 
 www.rocksystems.com  

  Superior Industries Inc.   . . . . . . . . . . . . . 800-321-1558 
 www.superior-ind.com  

  Syntron Material Handling   . . . . . . . . . . . . . .  800-356-4898 
 www.syntronmh.com  

  Texas Crusher Systems Inc. . . . . . . . . . . . . .  888-579-2139 
 www.txcrushersystems.com  

  Thayer Scale . . . . . . . . . . . . . . . . . . . . . . . . . . . .  781-826-8101 
 www.thayerscale.com  

  Williams Patent Crusher & Pulverizer Co. Inc. . . . . . . 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 314-621-3348 
 www.williamscrusher.com  

 FEEDERS, Apron 

  Aggregate Machinery Inc. . . . . . . . . . . . . . . .  503-390-6284 
 www.thunderbird2.com  

  Dakota Fabricating Inc.   . . . . . . . . . . . . . . . . .  866-357-8433 
 www.dakotafab.com  

  Excel Machinery Ltd. . . . . . . . . . . . . . . . . . . . . 800-858-4002 
 www.excelmach.com  

  Fisher Industries   . . . . . . . . . . . . . . . . . . .  800-932-8740 
 www.fisherind.com  

  Innovative Processing Solutions . . . . . . . .  877-926-0040 
 www.innovative-processing.com  

  Materials Handling Equip. (MHE) . . . . . . . 800-9JB-WEBB 
 www.mheus.com  

  McLanahan Corporation . . . . . . . . . . . . . 814-695-9807 
 www.mclanahan.com  

See our ad on pages 18 and 19

MATERIAL HANDLING EQUIPMENT
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AGG1 PREVIEW pg 14     CONVEYOR BELT SAFETY pg 26VISIT US ONLINE: 

www.portableplants.com

Mobile Products for Moving Markets

MARCH 2018

CONCRETE
 ADVANTAGE

A new crushing plant is 
having a big impact at a 
C&D recycling operation 
in New Jersey. pg 34

GREENROCK 
RECYCLING’S 
Mobirex MR 

110 ZSi EVO2

26    PP&E  March 2018 www.portableplants.com

Jerad Heitzler grabs the attention 
of listeners at the start of a webi-
nar on belt conveyor safety with 
a few choice words.

“You and your employees 
are at risk of being injured by 

a belt conveyor,” says Heitzler, who is the 
Foundations training manager at Martin 
Engineering.

Heitzler details the importance of best 
safety practices when working around con-
veying equipment, and his presentation 
drives home the point that injuries and fa-
talities from conveyor accidents and other 
incidents have a number of negative effects 
on an operation – including to a company’s 
bottom line.

“Make sure workers have hard hats, 
safety shoes and safety glasses, and in some 
cases hearing protection is important,” he 
says. “Gloves are a good idea, and in certain 
applications, fall protection is needed.”

Heitzler also stresses the importance of 
wearing no baggy clothing and no hooded 
sweatshirts around conveyors. No jewelry, 
he says, and keep hair short or confined.

Guarding
A large part of Heitzler’s safety webinar fo-
cuses on conveyor guarding. One impor-
tant point is that the guard itself should not 
be a hazard. Consider these takeaways:
■ The guard should not exceed 50 pounds.
■ It should not have sharp edges.
■ Hinges should not create a pinch point.

Heitzler suggests remembering the ac-
ronym “AUTO”: No one should be able to 
reach around, under, through or over a 
guard. 

And, it’s an Occupational Safety & 
Health Administration rule – and a gener-
ally good idea – that a guard be installed 
in such a way that a tool is required to re-
move it.

“Foundations for Conveyor Safety: The 
Global Best Practices Resource for Safer 
Bulk Material Handling” is a book Martin 
Engineering published that details many 
aspects of conveyor safety, including best 
practices for the design and construction 
of guards for belt conveyors. Heitzler touts 
the book during his presentation. The book 
notes some of the following best practices 

B Y  D A R R E N  CO N S TA N T I N O

C O N V E Y I N G  & M AT E R I A L  H A N D L I N G

Considerations you 
should make related 
to guarding, spillage 
and training to keep 
employees safe on 
the job.
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Elevate your safety approach around  
BELT CONVEYORS

in respect to guards:
■ Guards should not be designed in a 
way that someone can walk or climb on 
them. Either construct guards as if they 
are walking/working surfaces (grating) 
or provide a crossover.
■ Guards that are hinged should take 
less than about 17 lb.-ft. of force to open 
or close, and hinge and latch designs 
should be corrosion- and dirt-resistant.
■ To allow inspection, the open area in 
the guard’s mesh should be 50 percent 
or more.
■ Floating guard panels should be de-
signed with a minimum of four mount-
ing points, preferably in the corners.
■ Where there are openings in the 
guard panel (for example, for lubrica-
tion access) they should be bordered 
with frame material to eliminate sharp 
edges.
■ Guards utilizing electrical interlocks 
or remote non-contact sensing technol-
ogy, such as RFID tags, should be tested 
for interference from other electrical 
signals.

Carryback, dust and spillage
In mining, for example, fatality and in-
jury rates have dropped dramatically 
since the 1930s. However, Heitzler notes, 
the decline has plateaued somewhat 
since the early 1990s. He stresses the 
importance of making safety a priority 
and says the most effective way to keep 
workers safe around conveyors is to:
■ Mitigate cleanup and maintenance
■ Mitigate carryback, dust and spillage

When you have carryback, dust and 
spillage, he says, your risk of being hurt 
around a conveyor dramatically in-
creases. The following are identified as 
best practices for the cleanup of fugitive 
material around belt conveyors:
■ Install and properly inspect, adjust 
and maintain the systems to prevent or 
minimize fugitive material.
■ Invest in systems to prevent the escape 
of fugitive materials such as carryback, 
dust and spillage. There is a prompt and 
significant return on investments for 
those systems that prevent the escape 
of fugitive material and thus reduce the 
expenditures for conveyor cleanup and 
component replacement.
■ New systems can be designed to allow 
safe cleaning under the conveyor in 
areas of anticipated high accumulation 
of fugitive materials. In those areas, the 
conveyor can be elevated and guarded to 
allow cleaning to be done safely and at 
less frequent intervals.
■ Employ available technologies to re-
place or supplement manual cleaning.
■ Use wash-down systems, skid-steer 
loaders, vacuum trucks and other equip-
ment to meet cleaning requirements 

while minimizing labor. When using 
powered equipment, watch for other 
personnel working in the vicinity; use a 
spotter when moving.

Training
The key to training is to get trainees to 
modify their behavior and do things 
differently so you get the results needed, 
Heitzler says. 

Data does not support the need for 
hands-on training. It’s more important 
to simply keep the trainee engaged, he 
adds.

Some training best practices include:
■ A small class size encourages interac-
tion. A class of 25 individuals (or fewer) 
typically works best, especially when in-
corporating activity-based learning into 
the training program.
■ Instructors should be subject-matter 
experts who can deliver content in a 
classroom setting.
■ Some regulations require trainers to 
have special qualifications.
■ Draw on participants’ own knowledge 
and experience about safety and health 
issues.
■ Incorporate a variety of learning prin-
ciples, methods and activities to enhance 
learning for all.

Also, Heitzler stresses that when it 
comes to belt conveyor safety, it is im-
portant to go above and beyond satis-
fying the requirements of government 
agencies such as the Mine Safety & 
Health Administration. PP&E
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CO N V E Y I N G  & M AT E R I A L  H A N D L I N G
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5 things to consider
According to Jerad Heitzler, 
Foundations training manager at 
Martin Engineering, companies and 
their employees have a responsibil-
ity for these five key areas at their 
operations:
1. Personal protective equipment
2. Policies, procedures, protocol
3. Safety equipment, including guards
4. Training
5. Developing effective ways to keep 
workers safe

Improperly installed guards create 
serious safety hazards.

Martin Engineering’s Jerad Heitzler 
makes a number of recommendations 
related to clothing that should not be 
worn around conveying equipment. 
Among them: do not wear baggy 
clothing or hooded sweatshirts.

PORTABLE PLANTS PRINT EDITION 
Portable Plants is a quarterly publication focused on the equipment and technology that can make portable plant operators more efficient and boost their bottom lines. It dives into the 
issues affecting all portable plant operators and provides insight and solutions designed to help drive business. It also reports the top industry news and developments.

PORTABLE PLANTS  
DIGITAL EDITION
Portable Plants offers an exact replica of the magazine digitally. The digital edition offers customers 
unique and impactful advertising opportunities, including premium advertising positions allowing  
for a direct link to your website, a video, a product or equipment demonstration — wherever you like.

Ad Types 
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◾ Presentation Page 

◾ �Digital Blow-in (interstitial roadblock,  
bellyband, partial cover tip) 

◾ Video 

◾ Animation 

◾ Slide Show 

◾ Leaderboard (728x90)

“Advertising in print, along with 
other media, adds substantially 

to brand awareness.” 
MILLWARD BROWN

Digital
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EQUIPMENT 
SPOTLIGHT (quarterly)

2,134* TOTAL RECIPIENTS

OPEN RATE: 20.3%*

CLICK THROUGH RATE: 3.0%* 

Half-page and larger 
display advertisers 
in Portable Plants 
magazine will have 
their equipment and 
services featured in 
the Portable Plants 
Equipment Spotlight 
enewsletter free of 
charge. Product spot-
lights are also available 
for purchase. 

Ad Types
1 �Featured Gold 

Product Listing

2 Gold Product Listing

3 Product Listing

PORTABLE PLANTS 
ENEWSLETTER (monthly)  

16,401* TOTAL RECIPIENTS

OPEN RATE: 38.9%*

CLICK THROUGH RATE: 6.2%*

CUSTOM  
EBLASTS
A great way to enhance your campaign! Portable Plants’s 
custom eblasts are fully customizable HTML documents 
that offer highly targeted digital promotions for special 
offers, programs and new product launches.

Ad Types
◾ �Top Leaderboard (728x90) 

◾ �Bottom Leaderboard (728x90) 

◾ Top Rectangle (300x250) 

◾ �Bottom Rectangle (300x250)  

◾ �Product Listing 

◾ �Text Ad 

◾ �Microbar (88x31)*Source: Google Analytics January 2018–August 2018

1

2

3
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PORTABLEPLANTS.COM
Visitors to PortablePlants.com will find a user-friendly layout with the latest industry news, equipment, opinions and industry features on portable 
processing equipment.

Ad Sizes
1 Clickable Wallpaper (minimum 1,920 pixels wide)

2 �Expandable Leaderboard (728x315 expanded, 7 
28x90 collapsed) 

3 Interstitial Roadblock (640x480)

4 Regular Leaderboard (728x90)

5 Banner (468x60) 

6 Small Square (160x160)

7 Skyscraper (160x600)

PLATINUM WEBSITE SPONSORSHIP
Ad Sizes
With Portable Plants Platinum Website Sponsorship, five of your digital ads will frame 
the portableplants.com home page 50% of the time, and the remaining 50% of 
the time one or more of your digital ads will appear. Perfect for product launches, 
special promotions and brand awareness, our Platinum Website Sponsorship delivers 
immediate, sustained, significant ROI.

1

2

3

4

5

6

7

◾ �Clickable Wallpaper  
(minimum 1,280 pixels wide) 

◾ Interstitial Roadblock (640x480) 

◾ �Expandable Leaderboard (728x315 
expanded, 728x90 collapsed) 

◾ Banner (468x60)

◾ Skyscraper (160x600) 
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CONTENT MARKETING

Print & Web  
Sponsored Content 
Take your company and its products to the next 
level in the eyes of our readers and website visitors, 
with high-quality content shared in an award-win-
ning editorial environment. Whether you provide 
the content or have one of our experts write it for 
you, our program promises to elevate and enhance 
your standing in the marketplace.

Our content marketing pieces also are educational 
and establish your:

◾ Thought leadership

◾ Brand awareness

◾ Integrity and trust

Webinars
Webinars are an effective way  
to communicate educational  
information, build awareness  
of your company¹s technical  
expertise or showcase customer case studies. Sponsoring a webinar with 
Portable Plants provides an opportunity to establish your company as an 
industry thought leader.

We offer two webinar types:
Educational Webinars: Held regularly on industry hot topics. For this series, 
Portable Plants defines the topic and speakers.

Promotional Webinars: Sponsor selects the topic and speakers with help and 
guidance from Portable Plants staff (as requested by sponsor).

Featured Video Package
Video advertising is growing. Video attracts, engages and converts viewers into customers. To 
ensure the effectiveness of Portable Plants's video advertising, we've developed a package of 
digital media support elements to complement and drive traffic to your video.

Sponsored video includes:
◾ Video on PortablePlants.com for one month.

◾ �300x250 mobile ad linking to the video for one month (If video is < 30 seconds, in-stream 
play is possible; if not, video will open from new link).

◾ Link to sponsored video ad in one Portable Plants enewsletter.

◾ Spotlight ad in Product Spotlight enewsletter linking to video.

◾ One tweet per week for one month (#sponsored).
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BUYERS’ GUIDE
In Print 
The industry’s most complete 
equipment reference guide 
is also featured in print in the 
September issue of Portable 
Plants. Kept by readers for 
quick desktop reference 
throughout the year, the 
massive Buyers’ Guide issue 
includes: 

◾ Equipment by category 

◾ A brand name index 

◾ Distributors by state 

◾ Supplier contact information, and more 

Online 
The online Buyers’ Guide – found at  
www.PPEBuyersGuide.com is your best bet for  
year-round online visibility.

A basic listing is completely free, and there are a wide 
variety of upgrade packages available to maximize your 
online presence.

Digital Ads 
◾ Leaderboard: $325 per month** 

◾ 1st Medium Rectangle: $200 per month** 

◾ 2nd Medium Rectangle: $175 per month** 

◾ 3rd Medium Rectangle: $125 per month**

*Must purchase gold or platinum package by June 1 to be eligible for logo inclusion in the print guide.
 ** Monthly rates shown are for 12-month agreement. Contact Chloe Scoular for expanded pricing and packages.

Questions about 
free or enhanced 
listings? 
Contact:  
Chloe Scoular 
Buyers’ Guide 
Marketing & Sales 
Manager 
cscoular@ 
northcoastmedia.net  
216-363-7929

Create Your Own Package: Pick Gold or  
Platinum + add Digital Ads at Great Rates!

	 LISTING LEVEL	 FREE	 Gold	 Platinum
	 INCLUDES	 $0	 $400	 $850

	 Product Categories	 4	 8	 10
 	 Branches	 5	 5	 5
	 Key Contact Info	 ✔	 ✔	 ✔

	 Brands (Mfg.-Specific)	 ✔	 ✔	 ✔

	 Where to Buy		  ✔	 ✔

	 Online Logo		  ✔	 ✔

	 Spotlight Display		  ✔	 ✔

	 Bold Online Listing		  ✔	 ✔

	 Logo in Print Guide*		  ✔	 ✔

	 Social Media Links		  ✔	 ✔

	 Company Description		  500 Characters	 700 Characters

	 Bold Text in Print Guide			   ✔

	 Unlimited $199 Logo in Eqpt. Section			    ✔
	 Media Uploads			   ✔

Purchase a Gold or Platinum 
Listing by June 1 and get a 
FREE logo in the print guide!
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AD SUBMISSIONS 

Print Ad Material Submissions
All ad material must be submitted via the ad portal:  
northcoastmedia.sendmyad.com.

View a brief tutorial video: SendMyAd.Demo.com

Acceptable file formats: PDFs should conform to the PDF/X-1a specification.

No Crop Marks or Color Bars: If you must have them on for a client, be sure they are at least 18 
Points OFFSET—then upon upload into the portal, click on REPOSITION AD and use the Trim & Save 
Tool to remove them BEFORE approving the ad. (If file has been trimmed correctly you will only see 
from the BLUE BLEED RULE inward, the approved file should not have anything visible outside of the 
BLUE BLEED RULE.)

Total Ink Density cannot exceed 300%: for all page elements, text, photos, artwork, etc.

CMYK only: No RGB, LAB or PMS colors (unless you are actually printing a PMS color)

Image Resolution of at least 300 dpi: Low resolution images may not print as sharply as 
intended. If the images in your file were originally high resolution, and are being flagged low resolution 
in the ad portal, check your PDF settings to make sure the images are not being downsampled when 
converting to a PDF.

Build file to correct size: you can download an InDesign template from the ad portal.

Bleed: Full page and spread ads are listed at trim size. For bleed ads be sure to include an EXTRA 1/8" of 
color or image on all sides of the ad that is to bleed. (Full page ads bleed on all 4 sides regardless of binding 
method). For fractional bleed ads please contact production for ad specifications.

All fonts must be embedded.

Error and Warning Messages: Once your file 
has finished processing you will see a list of errors and 
warnings on the right hand side. Place your cursor over 
these messages and it will highlight the area of the file 
in question. Click on messages that will explain how to 
fix the issues.

For help in using the Ad portal:  
Please contact the Production Manager:

Terri Johnstone 
tjohnstone@northcoastmedia.net 
216-978-9622

1.	� Naming Conventions: When submitting materials to Ad Manager, use the following naming 
conventions within the subject line: ADVERTISER NAME, SITE, LIVE DATE

2.	� Material Deadlines:  Five (5) days prior to campaign start date

3.	 �File Formats: GIF, JPG and other rich media formats

4.	 �Animation: Videos are limited to one playback loop. Creative that is considered annoying or 
hampers the user experience (i.e. big bright, flashing colors) will not be accepted.

5.	� Rich Media: Flash, DHTMLx, Java, third-party tags, streaming video, Enliven, image maps. 
Please call if the rich media you are using is not listed. 

6.	 �Third-Party Ad Tags Are Accepted. The click URL must be received separately from any 
third-party tag, even if it’s embedded in the code. Please contact your advertising representative 
for more details. 

Send All Digital Ad Materials To:
All ad material must be submitted via the ad portal:  
northcoastmedia.sendmyad.com and/or email 5 business days 
in advance of publication.

Website Ad Material Submissions

Enewsletter Ad Material Submissions
1.	 �Naming Conventions: When submitting materials to Ad Manager, use the following naming 

conventions within the subject line: ADVERTISER NAME, EMAIL NAME, LAUNCH DATE

2.	� Material Deadlines:  Five (5) days prior to campaign start date. Note: Late materials may not 
be posted on time.

3.	 File Formats:  GIF, JPG, PNG

4.	 Rich Media:  Not available on enewsletters. (Rich media is supported on our websites.)

5.	 �Third-Party Ad Tags Are Not Accepted. Send All Digital Ad Materials To:

All ad material must be submitted via the ad portal:  
northcoastmedia.sendmyad.com and/or email 5 business 
days in advance of publication.

AGG1 PREVIEW pg 14     CONVEYOR BELT SAFETY pg 26

VISIT US ONLINE: 

www.portableplants.com

Mobile Products for Moving Markets

MARCH 2018

CONCRETE
 ADVANTAGE

A new crushing plant is 

having a big impact at a 

C&D recycling operation 

in New Jersey. pg 34

GREENROCK 

RECYCLING’S 

Mobirex MR 

110 ZSi EVO2

RAP REPORT pg 24     SAFETY: HOW TO SPEAK UP pg 28VISIT US ONLINE: 

www.portableplants.com

Mobile Products for Moving Markets

JUNE 2018

SANDVIK’S QS331 
cone crusher at  

Hillhead 2016

HILLHEAD
2018

Equipment developments to expect  
this month at the UK’s  

biennial event.
pg 20

TECH BUYING HABITS pg 14     AIRPORT CRUSHING JOB pg 30     

VISIT US ONLINE: www.portableplants.com

Mobile Products for Moving Markets

SEPTEMBER 2018

TEREX EVOQUIP’S 
Cobra 230R in action

 2018-19

BUYERS’  GUIDETHE MOBILE OPERATION’S GO-TO SOURCE  
FOR EQUIPMENT & SERVICES

Print Ad Sizes

Spread 	 15-1/2" x 10-1/2"

Single page	 7-3/4" x 10-1/2"

2/3 Page	 4-3/8" x 9-3/4"

1/2 Page, island 	 4-3/8" x 7-1/8"

	

1/2 Page, vertical 	 3-1/4" x 9-3/4"

1/2 Page horizontal 	 6-3/4" x 4-5/8"

1/3 Page, square 	 4-3/8" x 4-5/8"

1/3 Page, vertical 	 2-1/16" x 9-3/4"

	

1/4 Page, square 	 3-1/4" x 4-5/8"

1/6 Page, vertical 	 2-1/8" x 4-5/8"

1/6 Page, horizontal 	 4-3/8" x 2-1/4"

Ask your account manger for print ad rates.
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Business

Audience Development 
List Rental

Antoinette Sanchez-Perkins 
Director of Audience Development 
216-706-3750 
asanchez-perkins@northcoastmedia.net

Production Services

Terri Johnstone 
Production Services Manager 
216-978-9622 
tjohnstone@northcoastmedia.net

Reprints

Nick Iademarco 
Wright’s Media 
281-419-5725 
niademarco@wrightsmedia.com

Editorial

Rob Fulop 
Group Publisher 
216-706-3741 
rfulop@northcoastmedia.net

Dino Vitanza 
Associate Publisher 
216-706-3744 
dvitanza@northcoastmedia.net

Kevin Yanik 
Editor-in-Chief 
216-706-3724 
kyanik@northcoastmedia.net

Joe McCarthy 
Associate Editor 
216-363-7930 
jmccarthy@northcoastmedia.net

Zach Mentz                                            
Managing Editor 
216-706-3747  
zmentz@northcoastmedia.net

Allison Barwacz 
Digital Content Editor 
216-706-3796 
abarwacz@northcoastmedia.net

Bethany Chambers 
Director of Audience Engagement 
216-706-3771  
bchambers@northcoastmedia.net  

Grace Rybak 
Content Marketing Producer 
216-706-3775 
grybak@northcoastmedia.net

Kevin Stoltman 
President & CEO 
216-706-3740  
kstoltman@northcoastmedia.net 

Angela Gibian 
Marketing & Event Manager 
216-363-7935 
agibian@northcoastmedia.net  

Portable Plants and Pit & Quarry magazines are  
published by North Coast Media.

Portable Plants  is a sister media brand to  
Pit & Quarry

twitter.com/portableplantsfacebook.com/portableplants

Chloe Scoular 
Buyers’ Guide Marketing & Sales Manager 
216-363-7929  
cscoular@northcoastmedia.net  


